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Hello. Hallo. Hola. Multilingual
professionals are most likely to
get better jobs and salaries.

BY LAcHMI DEB Roy

ONG before Tarun Anand
founded the Universal Business
School (USB) in Karjat near
Mumbai, he learnt an impor-
tant lesson while working as
the Managing Director of news
provider Thompson Reuters’s South
Asia bureau. Then based out of Hong
Kong, Anand had to frequently
interact with Mandarin-speaking
Chinese government officials. “...I
was dealing extensively with the
People’s Bank of China, the country’s
central bank. I learnt Mandarin,
which endeared me to the Chinese
government officials, as every
meeting began in Mandarin. This
was a game-changer and helped us
win contracts,” Anand tells Outlook.
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The key takeaway for Anand during
his 25-year-long stint with Thomp-
son Reuters is that knowing multiple
languages can give you a significant
advantage. It’s a lesson he is now
passing on to students of his
B-school where learning at least one
foreign language is mandatory.
Having just an MBA degree is no
longer cool. As the world shrinks and
businesses grow and expand to new
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regions and countries, business
schools have come round to the reali-
sation that people who speak multiple
languages have a major competitive
advantage. Multilingualism adds
another weapon to the students’ arse-
nal as they considerably improve their
c.hance of getting placed in a multi-na-
t1ox}a1 company with cross-border ope-
rations. Successful business managers
say that there was a time when English



was the lingua franca for sealing inter-
national business deals. Nowadays, for
an MBA graduate, knowing the local
language not only helps in business
transactions but also in developing a
better understanding with the clients
and customers. No wonder, many busi-
ness schools around the country have
not only made learning a foreign lan-
guage an option but some have even
made it compulsory.

“The whole idea of having compulsory
foreign language in our curriculum for
management students is that it helps
them to integrate better into the for-
eign community and increases their
networking opportunities. India is
going to be the supplier of professional
manpower to the rest of the world in
the coming decades,” says Anand of
USB. It is not necessary that students
need to be fluent in all the languages.
Even a rudimentary knowledge puts
across the message that they are put-
ting in an effort to understand another
language and their culture, This makes
the client happy and helps in building
a strong customer relationship.

CCORDING to salary.com—a

US-based company which

aggregates and compares compen-

sation package data for both
employers and candidates—people can
earn five to 20 per cent more than the
base rate if they can speak an additional
language. A recent report from the
influential Economist Intelligence Unit
said: “When recruiting for jobs in their
home market, almost one-half of all
companies say that prospective
candidates need to be fluent in a foreign
language, and a further 13 percent say
that multilingual ability is a key
selection criterion” (based on a 2012
survey targeted at 572 executives in
Europe, Asia Pacific, North America
and Latin America).

The business landscape is changing
atamuch faster pace than expected,
which gives more opportunities to
those who know more than one lan-
guage. Dr Shailendra K. Rai, associate
professor with MDI, Gurgaon says,

“When businesses are expanding the
world over, business students cannot
remain savvy with one language alone
in this borderless world.” However,
just learning a foreign language should

not be taken as a passport to succeed
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POLYGLOT SCHOOL Many institutions offer foreign language lessons

The top five

foreign languages
to learn in India

French: The most popular foreign
language in India; also a part of the
curriculum in many schools.
Globally, it is the second most
studied language after English and
is spoken in over 30 countries. It is
very useful in the corporate sector.

German: The second most pre-
ferred language in India. Since
Germany Is an economic power-
house, there are a lot of and busi-
ness opportunities for youngsters.
Taught in 500-0dd schools and col-
leges across India.

Spanish: Spanish is one of the
most widely spoken languages in
the world and the third popular for-
eign language in India. It is advisa-
ble for those in travel and tourism,
event management and media to
learn this language. Also, there is
growing business relations be-

Japan relation, the demand for the
Japanese language Is high and
Japanese companies are also ex-
panding operations in India.
However, this is also one of the
most demanding languages.

Mandarin Chinese: For competing
In the global economy, knowing the
Chinese language is a huge advan-
tage. China has become a huge
market and international business
hub and companies are looking for
professionals who speak Chinese.

tween India and Hispanic countries.
Japanese: Due to the growing Indo-

in business. Rather, it s a means to
making people more acceptable to
other cultures and traditions which, in
turn, helps them secure opportunities
in different business sectors and in dif-
ferent countries. “It should be seen as
a way of connecting with other cul-
tures. Knowing a foreign language
broadens the horizons and gives busi-
ness students an insight into other cul-
tures and people’s lives. In addition,
the ability to speak a foreign language
improves their multi-tasking ability
and helps them make better rational
decisions,” adds Dr Rai.

Indian companies, as well as compa-
nies having operations in the country,
have started evaluating their employ-
ees on their foreign language profi-
ciencies. Multilingual employees
often earn more money as their role
in the company is greater and they
are in a better position to meet for-
eign clients and handle important
projects. It increases their chance of
being part of strategic global projects.
Such individuals can help the organi-
sation develop a strong rapport with
the clients, and also to increase the
credibility of the organisation. A
greater trust factor is built between
the client and the company. In many
instances, the chances of repeat busi-
ness also increase many folds,

“The demand for multilingual candi-
dates is increasing each year by more
tl_:an 20 per cent. And there is a mas-
sive requirement for multilingual

business managers in the country,”
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