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Indian Institute of Management (IIM) Ahmedabad
XLRI - Xavier School of Management Jamshedpur
Indian Institute of Management (IM) Kozhikode
Indian Institute of Management (IM) Indore
Faculty of Management Studies (FMS) Delhi
S.P. Jain Institute of Management & Research (SPJIMR) Mumbai
Management Development Institute (MDI) Gurugram
Symbiosis Institute of Business Management (SIBM) Pune
Indian Institute of Management Studies, Mumbai Mumbai
SVKM'S NMIMS School of Business Management Mumbai
Indian Institute of Management (IIM) Shillong
Indian Institute of Management (IIM) Tiruchirappalli
Institute of Management Technology (IMT) Ghaziabad
Xavier Institute of Management

Symbiosis Centre for Management and Human Biihe
Resource Development (SCMHRD)

Indian Institute of Management (IIM) Udaipur
Goa Institute of Management (GIM) Sanquelim
T. A Pai Management Institute (TAPMI) Manipal
Indian Institute of Management (/IM)

Institute of Rural Management Anand (IRMA) Anand
Birla Institute of Technology & Science (BITS) Pilani
Symbiosis Institute of International Business (SIIB) Pune

Indian Institute of Management (lIM)
Prin.L.N. Welingkar Institute of Management

Bodh Gaya
Mumbai
Lal Bahadur Shastri Institute of Management (LBSIM) Delhi
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SANJAY AHLAWAT

A LEADER HAS
T0 SYNCHRONISE

ACROSS DOMAINS

and cannot be
the one who just
knows marketing
or finance.

— Prof Vivek Suneja,
dean, FMS, Delhi

Earlier, a management graduate’s
destination was a large organisation,
but it can now be starting something
on their own.”

The growing startup ecosystem
and the general reliance of startups
on innovation and creativity has
also had an impact on management
education. “It is about new business
models and expanding your world-
view," says Sharma. “[Understanding]
how exactly societies operate.’

The perception of management
education is also changing. “Earlier,
an MBA was for fast career growth,
but today it is required to be a
successful manager and fast career
growth is a byproduct of an MBA,”
says Sharma. “It is now not just for
students. We do programmes for IPS
officers and bureaucrats. There is a
broader appreciation for manage-
ment education and its relevance in
effectively leading an organisation”
He adds that IIMA today trains more
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Indian Institute of Management (lIM)

' Indian Institute of Management (M)

Indian Institute of Management (lIM)

Faculty of Management Studies (FMS)

Indian Institute of Management Studies, Mumbai
Indian Institute of Management (IIM)

Indian Institute of Management (IIM)

Indian Institute of Management (IM)

Indian Institute of Management (lIM)

Indian Institute of Management (lIM)

Sydenham Institute of Management Studies, Research &

Entrepreneurship Education
Department of Management Studies - National Institute
of Technology Tiruchirappalli

National Institute of Agricultural Extension Management
(MANAGE)

Indian Institute of Social Welfare and Business
Management (ISWBM)

Vaikunth Mehta National Institute of Cooperative
Management

Institute of Insurance and Risk Management (IRM)

Alkesh Dinesh Mody Institute for Financial & Manage-
ment Studies, University of Mumbai

The Business School, Jammu university

Faculty of Management Studies, The Maharaja Sayajirao
University of Baroda

Department of Business Administration,

Assam University, Silchar

M. S. Patel Institute of Management Studies
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XLRI - Xavier School of Management

S.P. Jain Institute of Management & Research (SPJIMR)
Management Development Institute (MDI)

Symbiosis Institute of Business Management (SIBM)
SVKM'S NMIMS School of Business Management
Institute of Management Technology (IMT)

Xavier Institute of Management

Symbiosis Centre for Management and Human
Resource Development (SCMHRD)

Goa Institute of Management (GIM)

T. A. Pai Management Institute (TAPMI)

Institute of Rural Management Anand (IRMA)

Birla Institute of Technology & Science (BITS)
Symbiosis Institute of International Business (SIIB)
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KIRAN REDDY

founder principal, AIMS
Institutes, Bengaluru

Al could take

into account the
cognitive abilities
of students, tailor
personalised
learning
experiences and
help in improving
their skills on an
ongoing basis. It
can be used to
analyse student
performance and
course effectiveness
based on which
educators can
make data-driven
decisions about
curriculum design,
teaching methods,
and resource
allocation.
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| REVA Business School, REVA University
| Amity Business School
| School of Management & Commerce, Poornima University
' Jaipur Scheol of Business
| Dayananda Sagar University
iSchooi of Management, IMS Unison University
GNA University
' Kochi Business School
| School of Management, Presidency University
| Amity Business School

| Chandigarh School of Business, Jhanjeri
| International Management Institute, Kolkata
| Bennett University
| School of Commerce & Management Studies (MBA)
| Jis University
| OP Jindal University
| Medi-Caps University
| Global Institute of Business Studies
| CMRU School of Management
Ramaiah University of Applied Sciences

Sheila Raheja School of Business Management and
Research

Chetan Business School
SASMIRA'S Business School
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| Faculty of Management Studies (FMS)
Management Development Institute (VD)

| Institute of Management Technology (IMT)

| Indian Institute of Management (IIM)

| Indian Institute of Management (IM)

| Birla Institute of Technology & Science (BITS)

| Indian Institute of Management (IIM)

| Lal Bahadur Shastri Institute of Management (LBSIM)
Amity Business School
Chandigarh University - University School of Business

| Jagan Institute of Management Studies

| Chitkara Business School

| UPES
|.7.5 School of Management

| Institute of Management Studies (IMS)

| Jagannath International Management School
Jaipuria Institute of Management
Doon Business School
Institute of Management Studies (IMS)
Amity Business School
Fortune Institute of International Business
IIHMR University

WL ~Ndd R WN -

THE WEEK = NOVEMRBER 12, 2023
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Gurugram
Delhi
Jaipur

CAPT A. NAGARAJ
SUBBARAO

dean, School of Commerce
and Management Studies,
Dayananda Sagar University
The primary aim of

a business school is
to craft leaders who
can look to the future
with confidence and
forge new paths
across myriad
disciplines. Good
business schools
drive entrepreneurial
spirit. Innovation is
the specific discipline
of entrepreneurship,
whether in an existing
business or a new
venture. It is how the
entrepreneur creates
new resources that
generate wealth or
embellishes existing
resources with
enhanced potential
for creating wealth.




122

-t
(-]

-
-

1
2
3
=
5

5
7
8
9

COVER STORY

| NICE School of Business Studies, Shabhit University

| Quantum School of Business

l Institute of Rural Management (IRM)
School of Leadership and Management (MBA), Manav

! Rachna International Institute of Research and Studies ]

j | Business Institute

| International Institute of Health Management Research

 The Business School, Jammu University
School of Management & Commerce, Poornima University|

| Ajay Kumar Garg Institute of Management

| Army Institute of Management & Technology

| Jaipur School of Business

| School of Management, IMS Unison University

GNA University

| Chandigarn Business School of Administration

| Sir Padampat Singhania University
| MIET Business School

| School of Management and Commerce, Sanskriti

| University
| Tula's Institute, Dehradun
| Amity Business School

Dr. Gaur Hari Singhania Institute of Management & Research Kanpur Nagar

Chandigarh School of Business, Jhanjeri
| GNIOT Institute of Management Studies (GIMS)

| Bennett University
| MM Institute of Management
| Kanpur Institute of Technology

| Geetanjali Institute of Technical Studies

Jaypee Business School

Pranveer Singh Institute of Technology

| IS (Deemed to be University)

Faculty of Commerce and Business Management

| Jaipuria School of Business
:Vidya School of Business
GNIOT MBA Institute

Dev Bhoomi Uttarakhand University

i Amrapali Institute of Technology and Sciences

‘ Institute of Management Technology (IMT)
| Birla Institute of Technology & Science (BITS)

| Lal Bahadur Shastri Institute of Management (LBSIM)

| Amity Business School

| Chandigarh University - University School of Business

| Jagan Institute of Management Studies

| Chitkara Business School
UPES
| I.T.S School of Management

Institute of Management Studies (IMS)
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Meerut
Roorkee
Jaipur

Faridabad

Delhi
Jammu
Jaipur
Ghaziabad
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Jaipur
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Ghaziabad
Ghaziabad

SARDAR
SIMARPREET
SINGH

director, JIS Group

Al-powered learning
platforms, tailored
to individual needs,
provide instant
feedback, enabling
students to gauge
their progress and
make necessary
adjustments.
Moreover, these
platforms simulate
real-world decision-
making scenarios,
allowing students
to apply their
knowledge in
practical situations.
This is a powerful
way to nurture
critical thinking and
decision-making
skills.
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Institute for Technology and Management
Universal Business School
IES Management College & Research Centre
j Chetana's Institute of Management & Research
| Lala Lajpat Rai Institute of Management

" Alkesh Dinesh Mody Institute for Financial & Management Studies,
University of Mumbai

Amity Business School
SASMIRA's Institute of Management Studies and Research
MET Institute of Management
Vivekanand Education Society's Institute of Management Studies and Research
| Chetana's Ramprasad Khandelwal Institute of Management & Research
| Vivekanand Education Society's Business School
MET Institute of Post Graduate Diploma in Management
Sheila Rahgja School of Business Management and Research
SASMIRA'S Business School
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P Symbiosis Institute of Business Management (SIBM) :

Symbiosis Centre for Management and Human Resource Development
(SCMHRD)

Symbiosis Institute of International Business (SIIB)

Symbiosis Institute of Digital and Telecom Management

Symbiosis Centre for Information Technology (SCIT)
| International School of Business & Media (SB&M)

Balaji Institute of Modern Management (BIMM)

Balaji Institute of International Business (BIIB)

Balaji Institute of Management and Human Resource Development (BIMHRD)
| Vaikunth Mehta National Institute of Cooperative Management
| Pune Institute of Business Management

Balaji Institute of Telecom & Management (BITM)

International Institute of Management Studies (IMS)

| Symbiosis School of Banking & Finance (SSBF)

| Symbiosis Institute of Computer Studies and Research (SICSR)
Institute of Industrial & computer management & research

' MIMA (Formerly known as MITCON)

PCET'S S.B. Patil Institute of Management

Global Business School & Research Centre (Dr. D. Y. Patil Vidyapeeth)
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Symbiosis Institute o_f?_Bu_sine'ss Management (SIBM)
Symbiosis Centre for Management and Human Resource Development (SCMHRD)
Symbiosis Institute of International Business (SIIB)

J Symbiosis Institute of Digital and Telecom Management

j Symbiosis Centre for Information Technology (SCIT)

| International School of Business & Media (ISB&M)

Balaji Institute of Modern Management (BIMM)

Balaji Institute of International Business (BIIB)

Balaji Institute of Management and Human Resource Development (BIMHRD)

Pune Institute of Business Management

| Balaji Institute of Telecom & Management (BITM)

International Institute of Management Studies (IMS)

Symbiosis School of Banking & Finance (SSBF)

j Symbiosis Institute of Computer Studies and Research (SICSR)

Institute of Industrial & Computer Management & Research

l MIMA (Formerly known as MITCON)

PCET'S S.B. Patil Institute of Management

Global Business Schaol & Research Centre
(Dr. D. Y. Palil Vidyapeeth)
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3 'nstitute of Management Technology (IMT) Ghaziabad
I Lal Bahadur Shastri Institute of Management (LBSIM) Delhi

LB /Amity Business School Noida
I Jagan Institute of Management Studies Delhi

. !.7.S School of Management Ghaziabad
[ Institute of Management Studies (IMS) Ghaziabad
LI J2gannath International Management School Dehi
LI Jaipuria Institute of Management Ghaziabad
Institute of Management Studies (IMS) | Noida
B Amity Business School Gurugram
j Fortune Institute of International Business Delhi
NICE School of Business Studies, Shobhit University Meerut
| School of Leadership and Management (MBA), Manav Rachna Faridabad

j International Institute of Research and Studies
| Business Institute Greater Noida
International Institute of Health Management Research Delhi
Ajay Kumar Garg Institute of Management Ghaziabad
Army Institute of Management & Technology Greater Noida
MIET Business School Meerut
J GNIOT Institute of Management Studies (GIMS) Greater Noida
Bennett University Greater Noida
Jaypee Business School Noida
Jaipuria School of Business Ghaziabad
Vidya School of Business Meerut

GNIOT MBA Institute Greater Noida
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QUEST FOR KNOWLEDGE
Students at MDI, Gurugram

challenges are unprecedented.
Hence, the management curriculum
tries to provide an analytical frame-
work and tools [to use in different
scenarios). He adds that manage-
ment education may, to a great ex-
tent, help entrepreneurs to avoid un-
informed decisions and judgmental
mistakes in areas like finance, sales,
market analysis, supply chain linkage
and pricing strategy. However, it may
also constrain out-of-box or creative
thinking. “Those who go beyond con-
fines of definitive frameworks would
be ideal entrepreneurs,” he says.
Nishant Verma is pursuing an ex-
ecutive MBA from FMS while work-
ing as an assistant general manager
(corporate affairs) with a Maharatna
PSU. He attends classes from 6pm to
9pm. He feels that the programe will
help him gain a broader perspective
on holistic aspects of business oper-
ations and hone his decision-mak-
ing skills. “I have already applied
strategic frameworks learned in class

90 | THE WEEK + NOVEMBER 12, 2023

to solve real-time challenges in my
organisation,” he says. “Having an
MBA can enhance my credibility and
open doors to higher leadership roles
and diverse career opportunities.”
Prof Vishal Talwar, director, Insti-
tute of Management Technology,
Ghaziabad, says there is a lot more
pressure for a business to perform
from a shareholder perspective. “As a
business leader, one needs to under-
stand that consumers today expect

not only as
employees but
as customers,
too.

— Meeta Dasgupta,
associate professor, MDI

much more quality and the compa-
nies have to operate in a sensitive
manner to meet their expectations,”
he says. “This puts more pressure
on and adds much more cost to the
company. Brands have to be very
careful as to how they are projected
in the market and how they are able
to relate to the market, and whether
their processes are intact. All these
things become a part of the arsenal
for a b-school. We have to teach our
students the realities of the business
environment and governance issues.”
Meeta Dasgupta, associate profes-
sor and area lead (strategic manage-
ment) at Management Development
Institute, Gurugram, says that the ge-
opolitical environment has become
extremely fluid and that was having
an impact on the functioning and
decisions of business leaders. While
dealing with changes and challenges,
businesses should also be sensitive
to the needs of their employees and
the impact their decisions are having
on the environment, she says. She
adds that Gen Z is clear on what they

SANJAY AHLAWAT
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Thought Leadership
in Digital Landscape

Dr. Vidhu Gaur
Associate Professor, Business Communication area
Management Development Institute Gurgaon

n the realm of thought leadership,

a powerful concept takes centre

stage - the ability to construct one’s
authority within a given sector, Picture
it as a series of interconnected wehs
of knowledge and insights. Thought
leaders are more than just repositories
of information; they are passionate
torchbearers, eager to share their years
of wisdom to advance a cause, business,
or organization.

Within the thought leadership model,
these insights present themselves in
three forms:

* Adding value
* Advancing knowledge, and
* Adopting a position.

They encapsulate expertise, perspective,
and experience. But here’s where it
gets intriguing - thought leadership
sometimes means daring to express
strong, even divisive opinions. It’s

like releasing a capsule that contains a
bold stance on a contentious business
issue. To truly embrace this concept, it’s
about delivering authentic, real content,
drawn from the depths of the author’s
knowledge, perception, and experience,
with the sole purpose of imparting that
wisdom to others. This, in essence,
defines thought leadership - innovative
thinking brimming with insight and
information. So, how does one project
these capsules of wisdom effectively

in the digital realm? It requires a
strategic approach encompassing
content marketing, social media, and
other tools. The emergence of social
media and the internet has transformed

the landscape, creating an environment
where thought leaders can seamlessly
connect with global audiences.

However, in this fast-paced digital
space, remaining relevant is a perpetual
struggle. Trends evolve, algorithms
shift, and user preferences change
rapidly. To address this, brands must
rethink their approach to delivering
wisdom of thought leadership. Instead
of conventional text-based content,
consider more engaging forms like
video and interactive components.
This adaptability ensures the capsules
resonate with modern audiences who
favour snackable, visual content.

Moreover, the sheer volume of data and
content available online has created

a deafening chorus of voices, making

it an intricate challenge for brands to
ensure the authenticity of thoughts
propagated. They need to navigate
through this information overload,
carefully selecting and avoiding major
crevices of digital world such as:

* Disclosure of conflicts of
interest- Being open and honest
about any personal or financial ties
that can affect a thought leader’s
advice or opinions is known as
disclosure of conflicts of interest.
This is crucial because it enables the
audience to recognise the thought
leader’s potential biases and decide
for themselves whether or not to
accept their advice.

* Authenticity and Honesty - In the
digital age, authenticity and honesty
are essential components of ethical

thought leadership. This entails being
able to effectively convey to your
audience your own true personal
beliefs, values, and thoughts.

Plagiarism and intellectual
property - Using someone else’s
work without giving them due
credit or getting their permission is
considered plagiarism. It is regarded
as unethical and an infringement on
property rights. Plagiarism in digital
thought leadership can take many
different forms, including copying
and pasting text, exploiting stolen
imagery, and reusing concepts without
citing the original author.

To make the most of this dynamic
environment, brands can leverage
Al-powered tools to analyze vast

data sets, producing capsules that

stay on the cutting edge of trends and
advancements in their sectors. They
can even employ Al assistants for
social media and content development,
allowing them to maintain authenticity
and quality while increasing
productivity.

In conclusion, the digital age offers an
unprecedented stage for thought leaders
to share their capsules of wisdom.

Still, it also presents brands with the
formidable challenge of balancing
credibility and relevance amid the
ocean of available information. By
embracing innovative content strategies,
staying adaptable, and keeping a finger
on the pulse of trends, brands can
successfully navigate this complex
landscape and rise as thought leaders in
their respective domains.
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ACCREDITED ACCREDITES

NURTURING RESPONSIBLE LEADERS
FOR CREATING SUSTAINABLE ALTERNATIVES

Programmes

GRADUATE PROGRAMMES: PGDM | PGDM-HRM | PGDM-IB | PGDM-BUSINESS ANALYTICS | ONLINE PGDM
EXECUTIVE PROGRAMMES: PGDM-BM | PGDM-BA | PGDM-PPM
FELLOWSHIP PROGRAMME: FPM (Residential/Non-Residential)

B WHY CHOOSE US ?

; 8

85+ Nationally and 90+ International Pioneer in conducting short-term
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Stellar placement record and Extensive alumni connect serving Based in millennium city Gurugram,
strong industry connect across the world in various a corporate hub in India
capacities

PLACEMENT HIGHLIGHTS 2021-23 BATCH
Highest CTC - & 60 Lac | Pre-Placement Offers (PPOs) - 154 | Median CTC - 2 26.13 Lac

MANAGEMENT DEVELOPMENT INSTITUTE CGURGCAON
Mehrauli Road, Sukhrali, Gurugram - 122007, INDIA i
Website: www.mdi.acin HWOE@E@ W
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